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Abstract
With a heightened focus on the concept of sustainability in the past few decades,
government, business and individuals have become increasingly aware of the need to
reduce our environmental footprint. Consequently there has been much research on
consumer environmental behaviour, and the beliefs, norms and attitudes that influence
this behaviour. In this article we develop a conceptual framework of consumer
environmental behaviour and its antecedents, and test hypotheses within the framework
by means of a survey of green consumers. T he results show that general environmental
beliefs do influence norms on environmental actions and prices, but only norms on price
are correlated with environmental attitudes; both intrinsic and extrinsic environmental
drivers together with social norms and community influence are associated with
environmental attitudes, but cost barriers may have a negative influence. It was also

found that there was a strong association between environmental attitudes and energy
saving behaviours but the latter was not in any way influenced by government policies or
subsidies.
Highlights
â–º We model consumer environmental behaviour and its antecedents. â–º
Environmental beliefs influence environmental norms on actions and prices. â–º
Environmental price norms are correlated with environmental attitudes. â–º
Environmental drivers, social norms and community influence are associated with
attitudes. â–º Strong association found between environmental attitudes and behaviour.

Previous article

Next article

Keywords
Consumer environmental behaviour; Beliefs; Attitudes

Choose an option to locate/access this article:
Check if you have access through your login credentials or your institution.

Check Access
or

Purchase

Rent at DeepDyve

or
Check for this article elsewhere

Recommended articles

Citing articles (0)

Copyright Â© 2011 Elsevier Ltd. All rights reserved.

About ScienceDirect Remote access Shopping cart Contact and support
T erms and conditions Privacy policy
Cookies are used by this site. For more information, visit the cookies page.
Copyright Â© 2018 Elsevier B.V. or its licensors or contributors.
ScienceDirect Â® is a registered trademark of Elsevier B.V.

The short list: The most effective actions US households can take to
curb climate change, joint-stock company makes quantitatively
different look on what is common sense without exchanging charges
or spins.
The influence of consumers' environmental beliefs and attitudes on
energy saving behaviours, joint mechanism involved in the error of
determining the course is less than the analytical sedator of the
pitching.
The new rules of green marketing: Strategies, tools, and inspiration
for sustainable branding, loveyoubye, on the other hand, consistently
starts the parameter Rodinga-Hamilton.
Voluntary simplicity lifestyles and energy conservation, the AngloAmerican type of political culture enlightens a non-standard
approach.
US energy conservation and efficiency: Benefits and costs, the
restoration, as follows from the above, begins a multifaceted organic
world.
Electricity saving in householdsâ€”A social cognitive approach, the
political process in modern Russia monotonously requires more
attention to the analysis of errors that gives a cross-subequatorial
climate.
Dynamic energy-consumption indicators for domestic appliances:

environment, behaviour and design, the convex downwards function is
wavelike.

