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Abstract
T his article presents an overview of research and development in accounting and financial
management,with particular emphasis on the contribution of applied work for the
hospitality industry. T he findings indicate that, whilst there has been wide coverage of
topic material comprising a number of notable developments, some of the research is
inward looking, containing inadequate methodologies and superficial results, thereby
contributing little to the generic body of knowledge in the discipline. However, with a
more indepth approach to research and greater collaboration and cooperation among
hospitality and other researchers the contribution to hospitality accounting and the
broader accounting field could be significantly improved.
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