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Abstract
This article traces celebrity involvement in the Indian p olitical sp here and
exp lores some of the changes that evolved in the nature of the relationship

between celebrity and p olitics due to develop ments in mass media. Using an
indicative survey of Indian p ublic op inion, the article examines the role of
celebrity and media in p olitics—linking the nature of celebrity p articip ation
in p olitics and the p ublic's p ercep tion of it to functional change in
contemp orary Indian media. It observes transformations in the way in which
p oliticians engage with a changing, and increasingly market driven and
globalised, media and indicates some of the scenarios that have arisen for
Indian democracy.
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