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Abstract
Because consumer discrimination can reduce p roductivity, it is often
imp ossible to tell whether differential p roductivity is the effect of

discrimination or of differential ability. Detailed data for the sp orts labor
market make it p ossible to sep arate consumer discrimination from ability.
We use a unique ap p roach to determine whether the entertainment value of
baseball p layers is related to their race: we examine whether race directly
affects the value of a p layer in the market for baseball cards. In contrast to
studies that use salaries, there is no room for owner or coworker
discrimination. Our evidence sup p orts the hyp othesis of consumer
discrimination.
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