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As part of research for a teaching session I entered the words pornographica
7,450 hits, the second was more popular with 28,700 hits. Always one for a bit
was particularly interested by those which proclaimed
The nation has been pornified.
The pornification of teen life.
The pornification of politics.
The pornification of Britain.
The pornographication of society.
Pornographication: Why men don’t respect women.

As pornography continues to become more prominent and pornographic im
pornified world in which it is acceptable that women and girls can be bought

Each of these identified what their authors understood to be a remarkable ne
malaise in society and with unforeseen consequences for our emotional and
blogs with unclear politics, some left-leaning, others right-wing, feminist, acti

involved policy documents and submissions to government agencies. Among
including Paasonen et al’s Pornification: Sex and Sexuality in Media Culture, a
of technological development, shifts in modes of representation and the cultu
Paul’s Pornified and Ariel Levy’s Female Chauvinist Pigs, neither of which are

Desirous of putting the couple of hours of Googling to good use, I want to pr

commentary. My central claim here is that, notwithstanding Paasonen et al’s
been exceeded. Further, I argue that the terms have been so widely taken up
that they obscure the specific histories and politics of both the cultural artefa

of ‘pornographication’ and ‘pornification’ are already so saturated in the lang
of possible explanations that can be admitted.
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