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Abstract
We conduct an ethnograp hic case study of p oor migrant women living in a
Turkish squatter to exp lore how consumer acculturation op erates in this
imp ortant context. Poor migrants have no choice but to engage Turkish
consumer culture because it is hegemonic and it conflicts ideologically with
their village culture, and they do so with few resources. Our dominated
consumer acculturation model sp ecifies three modes of acculturation
structured by this context: migrants reconstitute their village culture in the
city, shutting out the dominant ideology; or they collectively p ursue the
dominant ideology as a myth through ritualized consump tion; or they give
up on both p ursuits, resulting in a shattered identity p roject.
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